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our agen
cy

WE ARE

At Mile Zero, we are a full-scope event 
sponsorship agency that has sold in 
and activated some of the most 
successful brand sponsorships for our 
partners. Our team has helped produce 
and execute flawless and 
unforgettable events. We have seen a lot 
and accomplished even more. BIRTHDAY

EST: 2016

IN THE WINDY CITY

HQ

5 employees

FAMILY
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Our team has been involved in the event 
industry for over 15 years collectively. We 
have an ongoing passion for producing 
events and attending events. We never stop 
honing our craft and this shows through in 
everything we do. We have one common 
goal that we all share at Mile Zero - making 
sure we do what is best for our clients.

OUR APPROACH 

TIRELESS GRINDERS

EXPERIENCE

EVENTS IN 25 CITIES

CLIENTS

35 AND COUNTING
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Founder and CEO
Mike Brant

Sponsorship sales Manager
Matt Brant 

Marketing 
and 

Activation Coordinator
Megan Brant
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Areas of expertise
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Sales training and 
sponsorship consulting

Event management

Venue management 

Event logistics 

VIP hospitality 

Social media

Sponsorship 
procurement 

Event marketing 

Our team will oversee the entire process from 
start to finish; including lead generation, direct 
outreach, new business sales, 
fulfillment/retention, proposal creation, 
revenue generation

Often times these are some of the biggest 
pieces of an event that go overlooked. We can 
share our expertise in festival layout and design, 
parking and traffic plans, shuttle programs, 
event touring, trucking and shipping logistics

Our team has been a part of some wildly 
successful events and sponsorship 
activations. We can help with overall event 
creation, on-site activation, brand strategy, 
advertising, media and social solutions

Finding and securing the right venue for an 
event is number one. Our team can help with 
sourcing, venue searching, negotiation 
support, bidding and relationship 
management

In today’s day and age, social media is a crucial 
part to engage and build another branch of your 
business. Our team understands what is important 
here and can help build your presence on social 
media platforms.

VIP program creation, management, sales, 
concierge, and consulting

Yes we are sales people. But at our core we are 
event fanatics. Our team can help with event 
ideation and creation, logo and branding, event 
production, execution and operations consulting

Need help building your existing sales team or 
sponsorship business? Our team can help with 
sponsorship deck building/design consulting, sales 
team training, one-on-one trainings, sponsorship 
valuation and best practices, building a sales 
team
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Our Client’s Challenge 
Downtown Denver Partnership, who produces A Taste of Colorado, was entering into a milestone year for 
the festival, its 35th year in operation.  DDP reached out to Mile Zero to help with overhauling their entire 
festival sponsorship business. DDP was looking for an agency with experience in the music festival and live 
event space to maximize their existing relationships, sell in new sponsorship deals and oversee activating 
these sponsorships on-site during the festival. 

Action We Took 
MZ put together a sales team to handle the needs of the festival and worked with the DDP team to take 
over all sponsorship conversations. MZ utilized its knowledge of the industry to help create more value for 
existing partners and opened up its book of business to bring on new partners for 2018. In 2018, MZ 
increased sponsorship sales from the past year by almost 200%
Moving Forward 
MZ now represents all Downtown Denver Partnership events in a sales and activation capacity in order to 
help grow sponsorship revenue across all DDP events and festivals. 

A taste of Colorado case study
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Our Client’s Challenge 
A Taste of Colorado had never fully maximized a lounge for partners and guests of the festival and 
asked the MZ team for guidance with the Backstage Lounge
Action We Took 
MZ took our festival experience and “sponsored” the Mile Zero Backstage Lounge. Our goal was to 
enhance this space with free food, drinks, furniture and outdoor games to make partners, friends and 
guests of the festival feel first-class. This space had a side-stage viewing access, and allowed people 
to step away from the 500,000 attendees of the festival and be in an all access area. The space 
overall allowed people to embrace a whole new experience and was a complete success. 

Moving Forward 
The Mile Zero Backstage Lounge will now become a sellable asset in the overall Taste of Colorado 
sponsorship arsenal and will be a new area of created revenue for the festival.

M
ile zero backstage loun

ge
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Our Client’s Challenge 
After hiring a previous sales agency on retainer that produced no results in 6 months of representing 
PSG, MZ was tasked with completely revamping the sponsorship arm of PSG and building an 
additional untapped revenue stream. We brought our festival sponsorship expertise to the table and 
in the first two weeks, MZ closed a deal worth $16k for two PSG festivals. 
Action We Took 
MZ completely redesigned and built the 2016 and 2017 PSG festival sponsorship kits; MZ built out 
sponsorship proposal templates, helped rework sponsorship agreements and created invoices. MZ 
sent a Project Manager to activate and execute sponsorships on-site at Number Fest , Breakaway 
Music Festival and Country Night Lights Music Festival.
Moving Forward 
During the tenure, MZ actively closed multiple deals across all PSG properties with revenues 
surpassing six figures each year. 

Prim
e social group case study
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Mike Brant
Founder and CEO

(847)-361-0318
mike@milezeroinc.com


